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Page Two 


S.R.O. BUSINESS AT N. Y. STRAND, 
YOUR CUE TO SALES ANGLES 
OF “WINNER TAKE ALL” 


J, The raves of the N. Y. critics (see page 8) and 
the stand-up business it did at the N. Y. Strand 
definitely stamp ‘Winner Take All’? as one of 
1932’s biggest screen hits! Go after it that way! 
Let your public know that you have a great enter- 
tainment on your screen. ‘Winner Take AIl’’ is 
bigger than “The Crowd Roars.” 


©}. In James Cagney, you have a tremendous crowd- 
getter. Give him plenty and be sure to emphasize 
the fact that he has a role entirely different from 
any he has played in the past. With this picture 
Cagney steps to the absolute top as a star attraction. 
Let “His HIT of HITS” be one of your slogans. 
$B. Feature the “Dame” angle, Cagney fans crave to 
see him cut-up with the cuties. Let them know 
there’s plenty of “you know what” to be seen. Use 
the pictures and names of Marian Nixon and Vir- 
ginia Bruce as much as possible. 


4, You’ve got a “hot” story to play with. The prize 
ring pug who crashes society and plays hide and 
seek in Park Avenue boude* — 


laughable character. His story has plenty of PEP. — 


Use snappy plot catchlines throughout your cam- 
paign. 


5. Where they like action pictures, plug hard on the 
three ring battles that take place during the picture. 
These fights have been hailed as the most realistic 
ever screened. Cagney trained a month for them 
and shows lots of “stuff”? in his work. 


CAST OF CHARACTERS 


Bi a ee JAMES CAGNEY 
On eee ee ee ee ess ee es Marian NIxon 
Pete oe ee eee Guy KIBBEE 
Hasepud (trainer) ee CLARENCE MusE 
Re a ee ee VircIniA BRUCE 
ON Saag ins Se ee ee Dick1E Moore 
Non eS ee ALLEN LANE 
Pott ee ee Joun RocHE 
bees DAVinS 2 ee Ratr HAROLDE 
ores oe ee Atan Mowsray 
SURE a ee ee CLARENCE WILSON 
eal ee See ee CHARLES COLEMAN 
POR i eee EstHER Howarp 
ie ee ee RENEE WHITNEY 
RN ee ee HarveEY PERRY 
LL Sia cee nn ene aeee Shwe a ena aes JULIAN RIVIERE 


OFFICIAL BILLING 


Warner Bros. Pictures, Inc. 


present 
JAMES CAGNEY 100% 
in 
“WINNER TAKE ALL” 75% 
with 
Marian Nixon 25% 
Guy Kibbee — Dickie Moore 20% 
Directed by Roy Del Ruth 20% 
A Warner Bros. and Vitaphone Production 40% 


THE STORY 


Jim Kane, a prize-fight idol, in- 
jures his health and goes broke via 
wine and women. Fans take up a 
collection and send him to a New 
Mexico health resort to recuperate. 
Accustomed to excitement, Jim is 
lonesome until he meets Peggy, a 
former chorine at Texas Guinan’s 
cafe, now in New Mexico for 
Dickie’s health. They finally fall in 
love. 

Jim learns Peggy is forced to 
leave because her funds are ex- 
hausted and, though still in a weak- 
ened condition, he arranges to fight 
in Tia Juana with the Mexican 
Champ. The only terms he can 
secure are “winner take all.” Jim 
gets a terrible lacing but finally 
lands a knockout blow. He turns 
the money over to Peggy. 

Jim returns to New York to try 
a come-back. He meets Joan Gib- 
son, a beautiful society girl in search 
of new thrills. Jim falls hook, line 
and sinker, forgetting Peggy. He 
gets his nose straightened, hires a 
social mentor and patronizes Fifth 


FOOTAGE 


RUNNING TIME 


ag nen, ea 


Avenue tailors. Joan keeps string- 
ing him along for the fun she gets 
out of it. Jim demands set-ups and 
boxes so his nose won’t be hit. 


Jim signs with the Champ for his 
last fight, expecting to marry Joan. 
His intention is to outpoint the 
Champ, being afraid of having his 
nose broken again. He gets a ter- 
rific booing. Joan does not come to 
the fight. After stalling for several 
rounds awaiting her arrival, Jim 
sends his trainer to telephone her. 
The trainer comes back with the in- 
formation that Joan is sailing that 
night. Things have become too com- 
plicated for her and she decides to 
beat it. 


Jim goes wild. He begins to fight. 
What a battle! The fans go wild. 
Finally after standing up and ex- 
changing punches until he is bloody 
all over and his nose broken again, 
he lands the knockout punch. Then 
he rushes to the boat dressed as he is. 


He finds Joan with Elliott, a 
sweetheart. He knocks out Elliott 
and tells Joan a few things. He 
goes back to Peggy, finally convine- 
ing her that she is the girl he really 
loved all the time. 


6122 FEET 
67 MINUTES 


~ JAMES CAGNEY—On the screen in 


“Sinner’s Holiday,” “The Doorway 
To Hell,’ “The Millionaire,” 
“The Public Enemy,” Taxi,” 
“Blonde Crazy,” “The Crowd 
Roars” and “Winner Take All.” 


MARIAN NIXON—On the screen in 
“After Tomorrow,” “Charlie Chan’s 
Chance” and “Winner Take All.” 


GUY KIBBEE—On the screen in 
“Union Depot,” “High Pressure,” 
“The Crowd Roars,” “Man 
Wanted,” “Fireman, Save My 
Child,” “The Mouthpiece,” “Play 
Girl,” “So Big,” “Taxi” “Blonde 
Crazy,” “The Strange Love Of 
Molly Louvain” and “Winner Take 
All.” : 


DICKIE MOORE—On the screen in 
“The Star Witness,” “Union 
Depot,” “Manhattan Parade,” 
“The Expert,” “Fireman, Save My 
Child,” “So Big,” and “Winner 
Take All.” 


VIRGINIA BRUCE—On the screen 
in “Sky Bride,” “The Wet Parade,” 


tEEN RECORDS 


ana“ winner iake—An” 


CLARENCE MUSE—On the screen 


in “X Marks The Spot,” “Secret 
Service,” “Prestige,” “The Wet 


Parade,’ “Sporting Blood,’’ 
“Huckleberry Finn,” “Dirigible,”’ 
“The Last Parade,” “The Woman 
From Monte Carlo,” “Safe In 
Hell” and “Winner Take All.” 


ALAN LANE—On the sereen in 
Hal Roach and Mack Sennett Com- 


edies, “Not Quite Decent,” “The . 


Forward Pass,” “Detectives Want- 
ed,” “Love In The Rough,” “Night 
Nurse,” “Miss Pinkerton’ and 
“Winner Take All.” 


CLARENCE WILSON — On the 
screen in “The Front Page,” 
“Her Majesty Love,” “The Famous 
Ferguson Case” and “Winner Take 
A 


RALF HAROLDE—On the screen 
in “Alexander Hamilton,” “Night 
Nurse,” “Safe In Hell,” “Smart 
Money,” “The Expert” and “Win- 
ner Take All.” 


PRODUCTION STAFF 
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YOUR FIRST ROUND 


(SMASH TEN DAY ADVANCE PUBLICITY CAMPAIGN) | 


your L. story 


James Cagney a Pugilist 
In “Winner Take All” 


Just as he sprang upon the world 
in the most authentic of gangster 
pictures, “The Public Enemy,” and 
gave the screen its most realistic 
auto racing picture, “The Crowd 
Roars,” so does James Cagney pro- 
vide the colorful thrills of the prize- 
ring in his latest Warner Bros. pic- 
ture, “Winner Take All,” which comes 
UNOS OTe Pose aa eet ge Theatre 
WONG ed. esis ees a ee 

This virile young personality who 
has taken a 
step higher with 
each succeeding 
picture, has 
eclipsed all his 
former successes 
in “Winner 
gkko. SAT 
With a reputa- 
tion of punch 
and power in 
his pictures, 
mCagney is 
happily cast as 
a two - fisted 
GUY KIBBEE pugilist who 

Cut No. 7 pulls no punches 
san AE eh ae in fight or love. 


The story deals with Jim’s attempt 
to come back as a winner by going 
to a desert resort to build himself 
up. There he meets Peggy Smith 
with whom he falls in love; so much 
so, that he breaks into his con- 
valescence period to fight in order to 
raise money for her. 


Once back in the ring, he forgets 
her for a flippant society girl who 
leads him on merely for the thrill 
of having a prizefighter in her collec- 
tion. The complication of affairs 
arising from this situation makes an 


intriguing story that allows Cagney 
every Opportunity to run the full 


~ gamut of human emotions. 


The prizefight scenes are master- 
pieces of realism. Cagney proves that 
he can not only act the part of a 
boxer, but can box with the best of 
them. 


Marian Nixon, a new leading lady 
for James Cagney, makes herself 
evident in this picture, giving a 
lovely portrayal of the girl whom 
Jim really loves. Virginia Bruce 
acquits herself admirably as_ the 
society girl. ; 

The large cast includes Guy Kibbee, 
Dickie Moore, Clarence Muse, Alan 
Mowbray, Clarence Wilson, Ralf 
Harolde, Esther Howard, Allan Lane, 
John Roche and many others. 

Wilson Mizner, writer, sportsman, 
adventurer and one-time manager of 
prizefighters, adapted the script from 
the story by Gerald Beaumont. 


your ye story 
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Cagney Yearns For Role 
Not Calling For Fights 


Here is a fair warning for you... 
One of these days you are going to 
see a different James Cagney flash 
on the screen, minus strutting swagger 
and clipped New Yorker speech. 

If Cagney has his way about it 
he is going to play a picture in 
which no fists, guns or grapefruit are 
in evidence. ‘ 

This doesn’t mean that we won’t 
still have the Cagney as we know him 
now. Rather, we will have a Cagney 
who can talk Park Avenue as well 
as “Toid Avenya.” 

Following the release of his current 
Warner Bros. picture “Winner Take 
All,” coming to the ..... .... Theatre 
NOMS ee ae and in which 
he plays a hard hitting prizefighter, 
Cagney intends doing some intensive 
work in’ diction. 

The clipped speech you are used 
to hearing him utter was once part 
of him. 

“Tt was al) _ or my first three 
picture) 1 NS tid. “T could go 


. “8, Cagney sai 1k to my wife 
some at night and ta, very-day, off 
and friends in my ¢ 


screen intonation. But working in 
this medium all the time has worked 
havoe. I sometimes catch myself 
away from the _ studio using the 
clipped speech of my roles; and what 
is worse, when I speak normally I 
sometimes get the feeling that I am 
‘putting it on.’” 

The truth of the matter is, Cagney 
has an ace or two up his sleeve in 
the matter of versatility of future 
roles, and he is up in arms to keep 
the Cagney of his former pictures 
from getting too intimate with the 
Cagney of his future characteriza- 
tions. 


the uncertainties of employment in 
pictures, get regular jobs as secre- 
taries, waitreses, salesgirls, or re- 
turn home. For that reason, stu- 
dios requiring large groups of real 
beauties, are often unable to get 
enough — quickly — to satisfy their 
needs.” 

When the Cagney company 
“struck” for lunch, the girls were 
spied by the rest of the studio, with 
the result that after lunch, executives, 
workers and everyone who could find 
a legitimate excuse for doing so 
visited the Del Ruth set to look 
over his prizes. 


James Cagney follows up his success in “The Crowd Roars” with 
“Winner Take All,” a Warner Bros. picture directed by Roy Del 
Ruth. Included in the cast are Guy Kibbee, Marian Nixon, Virginia 


Bruce and Dickie Moore. 
Cut No. 5 Cut 30c Mat roc 
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150 Hollywood’s Most 
Gorgeous Beauties Cast 
In “Winner Take All’ 


“What’s become of all the beauties 
in Hollywood?” 


Rufus LeMaire, head of the east- 
ing department for the Warner Bros. 
studios in Burbank, wished to know. 
He was picking players for “Winner 
Take All,” the Warner Bros. picture 
starring James Cagney, which comes 
COntROS a ee Theatre next 
eee ee NS They had to be 
beautiful, they had to be refined- 
looking; for they were society girls 
going to a fashionable night elub. 


LeMaire consulted Bill Mayberry, 
assistant casting director and the 
owner of a photographic mind which 
carries a picture of every pretty 
face that has appeared in pictures 
for ten years. 

“Bill” said LeMaire, “we’ve got 
to have a hundred and fifty ‘Knock- 
outs’ — the most luscious beauts in 
Hollywood, for this night club se- 
quence in the Cagney picture.” 


“O.K.,” replied Mayberry, and dug 
into his desk for a memorandum 
book marked “special.” 

He devoted the next few hours to 
calling telephone numbers, each of 
which terminated in a _ gorgeous 
beauty. 

The result of his labors was ap- 
parent next day as Roy Del Ruth, 
Cagney’s director, arranged his 
bouquet of loveliness at tables in 
the club set. 

“Hollywood,” said LeMaire, “has 
probably attracted more beautiful 
girls to its gates than any other city 
in history, but what happens to them 
is a mystery. Of course, lots of the 
most beautiful among them marry. 
and quit the studios; others, due to 


your A. story 


(Plant on Sports Page) 
Tom Jones, Manager Of 
Champions Used As Extra 
In “Winner Take AIl’’ 


Extras, as a rule, are engaged 
purely for atmosphere purposes by a 
motion picture studio, but there was 
one extra in “Winner Take All,” 
James Cagney’s latest Warner Bros. 
picture which comes to the ........ 
‘Dheatre next. = , upon whose 
every word of advice, Guy Kibbee 
acted. Kibbee, in the picture, plays 
the role of Cagney’s fight manager. 
The extra, to whom Kibbee turned 
for advice, was Tom Jones, former 
manager of fight champions, Jess 
Willard and Ad Wolgast, and many 
of the leading fighters of their day 
such as Packie McFarlane, and 
Frankie Conlon. 

Tom Jones has been in the fight 
game for 36 years. If fight fans 
look well into the background at- 
mosphere of Cagney’s picture, they 
might recognize Tom Jones who, be- 
sides managing champions, also num- 
bered in his stables such fighters as 
Billy Papke, Bryan Downey, Abe 
Attell, Frankie Callahan and 
Cyclone Tommy Thompson. 

He talks in a subdued voice of 
the grand, old days when his boys 
fought forty rounds and considered 
it a normally timed bout. But de- 
spite what he considers the effete de- 
cline of the fight game, he is still 
at it, with seven promising young 
fighters in his string. 

It was no wonder, then, that Guy 
Kibbee, who plays Cagney’s man- 
ager in the picture, hung on every 
word that Tom Jones uttered. He 
learned more about his role in five 
minutes of conversation with Jones 
than from all the study he had given 
it before that. 


your D> th story 


Neat Job Of Make-Up 
Made Cagney Typical Pug 
In “Winner Take AIl’’ 


There has not been a problem in 
make-up that has yet stumped a Hol- 
lywood make-up artist. 

Such examples as Loretta Young 
as a Chinese girl in “The Hatchet 
Man,” Barbara Stanwyck as an old 
woman in “So Big,” and numerous 
others have all been counted in the 
day’s work of these studio artists. 

The latest job was to make a prize- 
fighter of James Cagney for se- 
quences in his current Warner Bros. 
picture, “Winner Take All,” which 
comes: to the. . 4532 Theatre 
NOX ac ae . 

When Director Roy Del Ruth con- 
sulted the make-up man on this task, 
the latter merely answered Del 
Ruth’s anxiety with a nonchalant 
nod of the head. 

“Just let me have Cagney for half 
an hour and I'll see what I can do,” 
he said. 

The cauliflower ear was an easy 
matter. Cagney’s ear was made into 
an exact replica with the aid of 


putty. But the broken, flattened 


nose was a different matter. 

Adding putty would only make iv 
larger; and the idea was to make it 
smaller and flatter. The solution 
came through a little device which 
Cagney was already using. 

A thin strip of cotton batting 
placed between his upper lip and his 
gums gave him an added look of 
pugnacity and allowed an inflection 
in his voice which was in keeping 
with his role. 

By merely making this wad of cot- 
ton large enough, the upper lip was 
protruded forward, thus giving the 
appearance of the nose being closer 
to his face. Added to this flattened 


$ 4 hs iain ee ce 
—_appearance, adhesive tape gave— iv 


thet twisted appearance and the 
trick was done. 
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Critical Movie Audiences 
Won’t Find Single Flaw in 
Cagney’s Characterization 


A motion picture star has to satisfy 
more than his director that he has 
enacted his part to perfection with 
all due realism. There is a watchful 
audience of millions of people ready 
to pick a characterization to pieces. 

Thus, when Richard, Barthelmess 
played the role of a surgeon, all the 
doctors in the country who saw the 
picture were ready at the least mis- 
step to laugh in derision. Barthel- 
mess had to go through some real 
medical training before he undertook 
the part. 

James Cagney understands what 
the demand for realism means. In 
his latest Warner Bros. picture, 
“Winner Take All” which comes to 
GOS sep tte See Theatre soon, he 
plays the part of a prizefighter. When 
the camera caught him in the ring, 
his body was perfectly developed, 
without the slightest bit of surplus 
poundage, and his technique was 
realistic enough to satisfy the myriad 
of fight-fans who will see his picture. 

But it took weeks of preparation 
under the guiding hand of an experi- 
enced trainer—diet, exercise and 
boxing instruction, before Cagney was 
letter perfect in his characterization. 

“IT won’t say that Jimmy Cagney 
is a born fighter,” Harvey Perry, the 
trainer said. “It is all a matter of 
early environment and training. In 
the district in which Jimmy lived in 
New York, self-defense meant self- 
preservation. He has never had to 
resort to fighting since boyhood, but 
his early training will never leave 
him. Fighting is an instinct, and 
the real way to its fine points is 
through early association.” 

When the picture was over, James 
Cagney had nothing to do with his 
new pugilistie ability, but he had the 
consolation of knowing that, in the 
future, would-be combatants will 
think twice about picking a fight with 
him because, with his fists up, Jimmy 
now knows all the answers. 
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Actor-Fighter Better 
Than a Professional Pug 
In Movie Fight Scenes 


The manly art of boxing, as con- 
ducted for such a picture as Warner 
Bros. “Winner Take All,” which comes 
NO2GNe Soe oe Theatre next 
Sates ep ee , with James Cagney 
as the star, has its fine points, some 
of which are unknown to the pro- 
fessional stars of the ring. 


Marian Nixon, popular player who 
supports James Cagney in “Win- 
ner Take All,” a Warner Bros. 
victure directed by Roy Del Ruth. 
Cut No. 4 Cut 20c Mat 5c 


It may seem a far-fetched state- 
ment to make to state that for his 
role of a°two-fisted, game, hard _ hit- 
ting pugilist, James) Cagney was 
better fitted for the scenes showing 
him in action in the ring, than any 
professional fight champion. This 
statement requires an explanation 
and in order to do so, the readers 
will have to be let in on a studio 
secret. 

For one thing, the kind of blows 
delivered have an important bearing 
on the way the fighting scenes will 
look on the sereen. Short, quick jabs 
are very effective in a real match; 
Jack Britton, to name only one ex- 
ample, rose to pugilistie renown and 


the welterweight championship by 


virtue of that technique almost ex- 
clusively. But jabs are delivered so 
quickly that the camera is apt to miss 
them. Round-arm blows are much 
more effective photographically; and 
therefore in staging a fight for the 


“movies, hooks and swings are emphat- 


ically favored by directors and 
camera men. In some of the most 
famous battles of the prize ring the 
knockout blow was invisible in the 
motion pictures because of the speed 
with which it was sent over. This, 
of course, is a calamity that must be 
guarded against in “shooting” a 
fight, however realistic, that brings 
a movie story to its climax. In 
“Winner Take All” one may be sure 
that the knockout punch will be 
clearly visible to every spectator. 

Cagney refused to have a “double” 
appear for him in any of the scenes. 
Before going on the stage he was 
interested in amateur boxing in the 
Yorkville section of New York. He 
has always been a follower of the 
squared circle and the rise and fall 
of champions. 

“Winner Take All” offers “the real 
stuff” in atmosphere and detail. The 


picture was directed by Roy Del. 


Ruth. In the supporting cast are 
Marian Nixon, Dickie Moore, Guy 
Kibbee, Virginia Bruce, Clarence 
Muse and other players, including 
a number of square-jawed gentlemen 


‘with cauliflower ears. 


It has come to our attention 


that many exhibitors throughout 
the country have been sending 
the merchandising plan to news- 
papers expecting the dramatic 
editor to go through the entire 
publicity section and pick the 


stories most adaptable to. his 
needs, edit them and type them 
over. We suggest that YOU 
pick the stories, edit them and 
type them before submitting 
them in order to get yourself 
more publicity. 
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Cagney Almost Starved 
For Sake Of Realism 
In “Winner Take All’ 


Not until he was assigned the star 
role in “Winner Take All” had 
James Cagney realized what it was 
to crave food, and be forced to do 
without it, although able to buy it. 

Prior to Cagney’s entry into his 
latest Warner Bros. picture “Winner 
Take All,” which is coming to the 
aa i Phoatre “Mextecis oe 
and in which he plays a_ prize 
fighter, his manager and a trainer, 
assigned to him by the studio, 
whisked him off to Palm Springs 
where he went through four weeks 
of rigorous dieting and training, 
which in no whit differed from that 
which a professional pugilist has to 


_ go through before a fight. 


During the length of time he has 
been in motion pictures, the staid, 
inactive form of life he led as com- 
pared to his former life of trouping 
as a hoofer, added some flabbiness to 
his body. As soon as the prize- 
fighter role for his picture was 
selected, it was decided that Cag- 
ney’s body would have to be con- 
ditioned. Hence the trainer and the 
diet. 

And here is a typical menu in the 
training life of James Cagney. 
BREAKFAST—1 small glass tomato 

juice, 1 soft boiled egg, 1 thin 

slice dry toast, 3 apples. 

LUNCH—Small salad of raw cab- 
bage and head lettuce, fruit salad, 
2 oranges, 3 apples. 

DINNER — Salad (fruit or vege- 
table), 3 thin slices dry toast, 
medium rare steak, side dish of 
spinach or broccoli, 1 small cup 
of tea. 

As far as drinks with his meals 
were concerned, he was allowed noth- 
ing but water except for one small 
cup of tea with his dinner. As a 
result, Cagney was always hungry. 

When “Winner Take All” was fin- 
ished, Jimmy had his first real meal 
in two months. And how he enjoyed 


it! 
your >. story 


Cagney’s Cauliflower Ear — 


Knocked Off Repeatedly 
While Making Fight Film 


Knocking the ears off a person is 
not just a figure of speech used by 
prizefighters. 

It actually happened to James 
Cagney — and more than once — 
during the filming of his latest 
Warner Bros. picture, “Winner Take 
Aa eoniing 16 the. ace 
EN OBETO. Se ee eS ‘ 

As a much battered prizefighter, 
the makeup artist provided him with 
a cauliflower ear moulded with 
putty. In the many fight scenes in 
the picture, Cagney took some harsh 
blows on this organ of hearing with 
the result that the end of the bouts 
found him minus his cauliflower ear. 

As a general rule, it was always 
found in his opponent’s hair where 
it would land during a clinch. Be- 
sides the regulation two seconds, 
Cagney had to have the make-up 
man in his corner and his opponent 
had to have a hairdresser with a 
very fine comb. 

In “Winner Take All,” Cagney is 
supported by a large cast of prom- 
inent players, including Marian 
Nixon, Virginia Bruce, Guy Kibbee, 
Dickie Moore, Allan Lane, 


a 
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Guy Kibbee Couldn’t Fake 
Punch So Cagney Had To 
Take Real Sock On Chin 


For the second time in his flourish- 
ing career, the bold, bad boy of the 
movies gets a taste of his own medi- 
cine — and Guy Kibbee is dusting 
off a place for himself in the Hall 
of Fame alongside of Donald Cook. 

James Cagney had been slugging 
and riding rough-shod over men, 
women and children with impunity. 
The only cinematic record of his 
taking it on the chin was when 
Donald Cook delivered it in “The 
Public Enemy.” At that time, Di- 
rector William Wellman, after re- 
hearsing a fake blow for half an 
hour, whispered to Cook to let Jimmy 
have the real thing accidentally. 


Now, in the filming of his current 
picture, “Winner Take All,” which 
comes=to:. the = Theatre 
Next a , Guy Kibbee comes 
in for a slice of this glory and de- 
livers the first knockout since Cook 
made history. 


Just as in the former case, Guy 
Kibbee practiced a fake blow for 
his role as Cagney’s fight manager 
in his present opus. But Kibbee, 
not being used to such things, 
couldn’t put enough realism in the 
synthetic punch, and so when the shot 
was taken, Cagney had to resign 
himself to taking the real thing for 
the sake of the picture. 


Short Jabs 


“Winner Take AIl’’ Story 
Adapted by Wilson Mizner 


Wilson Mizner, writer, sportsman 
and adventurer, adapted “Winner 
Take All,” James Cagney’s latest 
starring picture for Warner Bros. 
which comes to the ............... 
Thesite J0st ss as and 
which is based on a story by Gerald 


“Reema called “Qne-Thirty-Three 


at Three.” he story deals with the 
prize ring, and Mizner’s selection 
to write the screen version is sig- 
nificant in view of the fact that at 
one time he was cloesly connected 
with the ring as a promoter and 
manager of boxers. 


Cagney Changed Jeers Of 
Extras To Cheers When 
He Showed He Could Box 


Jimmy Cagney, playing a boxer in 
“Winner Take All,” coming to the 
Sie eee Theatre next... 320.3, 
stepped into the ring at the studio 
and was promptly razzed by seven 
hundred extras playing in the pic- 
ture, who thought it was just an- 
other actor trying to be an athlete. 
After the first round of a scheduled 
ten-round bout, they were not razz- 
ing, but cheering. 

Tommy Richards, former Pacific 
Coast lightweight champion, now a 
film editor at Warner Bros.-First 
National Studios, watched Cagney 
through half the round and then 
gave the verdict: 

“He can box with any of ’em. He's 
the best actor-boxer I have seen in 
ten years.” 


Dickie Moore, James Cagney and Marian Nixon, as they appear in 
Warner Bros.’ “Winner Take All,” a romance of socks and blondes. 
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Cagney’s Measurements 
In “Winner Take All’ 


Following are the ringside figures 
on James Cagney, star of the Warner 
Bros. picture, “Winner Take All,” 
which ‘comes to: the == <3 3 


‘Theatre: nNext= 7.3. sae 
Weicht--03. oe ee 148 Pounds 
Height: 25. 22323 ....0.74%4 Inches 
Resch GAs Ae: 6628 
Waist se ee v2 fee eS 
Chest: 3.65 ot ae ee 40. « 
rp Se ae ee 44 « 
Neti 23 Se ee 154% *& 
BaOON oe ee 184, 
Wists ee 64% OC 
MOTeAIN 4 oS ae ee a fa be Agee 
hip hike eet, ee ee Dae 
Cali a ee 144%, «& 
AV Osos Si eee Gets 


Cagney’s Earnestness In 
“Winner Take All” Scenes 
Tough On Sparring Mate 


So much spirit and energy was 
put by James Cagney into his role 
in “Winner Take All,” the Warner 
Bros. prizefight epic coming to the 
See or yee Theatre next | 65 
that Billy DeGroot, one of his spar- 
ring partners in the film, had to go 
to the studio hospital to have a very 
sore jaw treated after a vigorous 
round with Cagney under the watch- 
ful eyes of the camera. A wicked 
hook was responsible for this hos- 
pital visit by DeGroot, who was 
formerly well known on the Coast 
as a professional lightweight boxer. 
Cagney apologized profusely, and 
says he hopes and believes that De- 
Groot has forgiven him. Marian 
Nixon plays the leading feminine 
role in “Winner Take All.” 


Opening Day Story 


Cagney As Pug With Park 
Avenue Ambitions At __ . 
In “Winner Take All’ 


Adding another characterization 
to the variety he has already brought 
to the screen, James Cagney comes 
Gash e ee Se ee Theatre today 
in the role of a pugilist with Park 
Avenue aspirations in his latest 
Warner Bros. .picture, “Winner Take 
All.” 


Cagney is seen as an up and com- 
ing prize fighter whose health suf- 
fers as the result of dissipation. 
Going to a rest home in New Mexico 
to recuperate he meets a former night 
club entertainer with whom he falls 
in love. Returning to New York to 
make his come-back attempt, he 
meets a society girl who regards 
him as a new form of entertainment. 
Jim, however, takes her seriously 
and decides to become her equal, 
going in for a re-made nose and 
ear, an etiquette teacher and Fifth 
Avenue tailors. He is brought to 
realize his mistake in one of the 
fastest comedy climaxes ever 
screened. 

“Winner Take All” moves at the 
speed of a championship bout from 
opening scene to finale. Cagney 
gives what metropolitan critics call 
the best performance of his career. 
He enacts to perfection the part of 
a socially ambitious prizefighter. 
The picture provides one laugh after 
the other, the majority of which 
are delivered by Cagney. 

The supporting cast ineludes 
Marian Nixon as the first love of 
the pug who later becomes infatu- 
ated with the society girl, portrayed 
by Virginia Bruce, beautiful former 
Follies girl. Others are Guy Kibbee, 
Dickie Moore, Clarence Muse, Allan 
Lane, John Roche, Alan Mowbray, 
Clarence Wilson and Esther Howard, 
as well as num?2rous professional 
prizefighters. 

Roy Del Ruth, who directed Cag- 
ney’s past successes, “Blonde 


Crazy” and “Taxi” directed “Win- 
ner Take Al » 
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YOUR SECOND ROUND 


(PUNCHY CURRENT PUBLICITY CAMPAIGN) 


REVIEW 


Cagney A Knockout In 
“Winner Take All’ At 
ee Theatre 


It is easy to predict a vast addi- 
tion to the army of James Cagney 
fans after seeing his latest Warner 
Bros. picture, “Winner Take All,” 
which opened yesterday at the .... 
pee Theatre..: 

He has climbed steadily in power 

and _ forceful- 
“ness and now 
i gives us the 


this entire 
4 career as the 
shard - hitting, 


# The picture 
es starts with Jim, 
JAMES CAGNEY a oe Realth, 
Cut No.1 striving for a 
Cut 15¢ Mat 5¢ comeback at a 
desert sanatorium. He meets a girl, 
falls in love with her. He breaks 
his rest — and also his nose and 
ear — by fighting to raise some 
money she needs. He leaves her 
with a promise of reunion and mar- 
riage to re-enter his career in New 
York. Once there he forgets her 
for a society girl who is interested 
in him only as an oddity. 

The crude boxer goes high-hat for 
the society girl’s sake. He has his 
broken nose and cauliflower ear fixed 
by a plastic surgeon and starts get- 
ting culture in a big way. His popu- 
larity drops off because he turns 
“nowder puff” boxer in order to save 
his new nose. This situation pro- 
vides splendid comedy, drama and 
human interest. It is only in the 
middle of the biggest fight of his 
eareer that the truth dawns on him. 
What ensues forms one of the most 

inning clmaxes-that the serScu uas 
given us. 

Cagney is as fine and convincing 
a boxer as he is an actor, which adds 
much to what we believe is the year’s 
best comedy. The picture is robust, 
full of laughs and funny situations, 
played by an unusual cast. 

Marian Nixon gives a finely drawn, 
sympathetic portrayal of the girl Jim 
loves, and the contrast in the other 
woman is given by Virginia Bruce, 
a beautiful newcomer to the screen 
who acquits herself nobly. 

Guy Kibbee, Dickie Moore, Clarence 
Muse, Alan Mowbray, Esther Howard, 
Clarence Wilson, Ralf Harolde, John 
Roche and Allan Lane are members 
of the splendid cast. 

“Winner Take All” is the _ best 
Cagney picture to date! Don’t miss 
it! 


L.. day of run 


Cagney Victim Of Old 
Time Ringster’s Tricks 
While Making Fight Film 


The business of delivering hay- 
makers has its own school of 
humor, as James Cagney found out 
when he stepped into his prizefight- 
ing role in his latest Warner Bros. 
picture, “Winner Take All,” which 
is now-playing at the. 
Theatre. 

Besides his trainer, Harvey Perry, 
several well known pugilists were 
hired for his cast and for their 
technical, but it helped to keep the 
gave Cagney may not all have been 
technical, but it helped to keep the 
atmosphere from becoming too bel- 
ligerent. 

“Keep one glove behind your 
head,” said Harvey Perry,” so you 
won’t get hurt when you fall.” 

“You're doing fine,” said Joe 
Rivers to Cagney in between rounds. 
“That palooka couldn’t hit you with 
a handful of birdshot.” 

“There’s only one way to become 
a champ,” chimed in Sailor Billy 
Vincent. “Just remember four 
things: hit, duck, block and keep 
on your feet.” ‘ 

Cagne~ ‘ed all the little 
og are pulled on 

was training 
Harvey Perry 
“began, Perry 


pulled the old one of telling Jimmy 
his glove was untied. When Jim 
stopped to look at it, Perry landed 
one on his chin. 

Just to get even, while they were 
rehearsing a fight before several 
hundred extras, Jim started to pull 
Perry’s tights down while they were 
in a clinch. Perry let go in order to 
pull them up—and Jim let him have 
it on the chin. - 

It isn’t all fight in the fight game, 
and there’s a lot of fun in it—but 
still and all, Cagney says he would 
rather be an actor. 


ead day of run 


Former Champion Acted 
As Technical Adviser 
For ‘‘Winner Take All” 


It takes a lot of combined ex- 
perience to put over a motion picture 
effectively. Every person connected 
with the making of a picture must be 
well versed in his respective line. 

Occasionally motion picture studios 
have to call in experts on various 
outside matters for technical advice. 
When this is done you can rest assured 
the man so selected is at the top of 
his profession. 

James Cagney had a trainer to fit 
him for the prizefighting role he plays 
in his latest Warner Bros. picture, 
“Winner Take All,” which is now 
Playing atthe =.= 7 . Theatre. 

The trainer was Harvey Perry, a 
young man in his early thirties who 
started out as a youngster by repre- 
senting the United States in the 
Olympics of 1913, copping the cham- 
pionship in fancy diving. Later, as 
a prizefighter, he won both the ama- 
teur fly-weight and the amateur 
bantam-weight championships, fight- 
ing most of the time as a bantam- 
weight. 

James Cagney went through the 
entire preliminary training and diet- 
ing that any professional fighter would 


--have—totitaérgo im order that his 


appearance and boxing technique may 
be perfect for the production; but 
it took a diligent trainer to make a 
fast hitting pugilist out of a motion 
picture actor. : 


“Drd day of run 


James Cagney Underwent 
Rigors of a Training Camp 
For “Winner Take All” 


A earload of punching bags, 
boxing gloves, medicine balls and 
other training equipment were sent 
down to Palm Springs for Jimmy 
Cagney, the Warner Bros.-First Na- 
tional torpedo, who was getting ready 
to play a fight here in “Winner Take 
All,” which is now playing at the 
Faas Bee Theatre. 

Cagney, who is called the most 
realistic of the younger stars today, 
went into this role with all the 
earnestness and energy of a fighter 
preparing for a real ring battle. He 
was at the Springs for two weeks, 
working under the eye of Harvey 
Perry, former crack boxer and now 
a professional trainer. . 

Perry had the actor, who is a fair 
boxer, on a strict training diet and 
exercise routine. He had Cagney out 
early in the morning for a five-mile 
jog along the desert roads. This was 
followed by light gymnasium work, 
boxing, rope-skipping and a session 
on the rowing machine. 

Along with the gloves and other 
implements, went two sparring part- 
ners. They boxed with Cagney daily 
during his four weeks’ stay at the 
desert resort. 

Besides Perry, Cagney had _ the 
assistance of Wilson Mizner and Mark 
Kelly as advisors on the prize ring 
technicalities in the making of his 
picture. 


Ain day of run 


Pugs On Set Made Cagney 
Self-Conscious While At 


Work in ‘Winner Take All’ _ 


No audience ever made an actor 
so self-conscious of criticism as did 
a group of extras who recently worked 
with James Cagney in his latest 
Warner Bros. picture, “Winner Take 


All,” which is now at the .......... 
Theatre. 

Cagney gave vent to a sigh of 
thanks for the four weeks training 
and general workout he had taken 
before entering his role as a prize- 
fighter in this picture. It taught 
him a lot about the tricks and the 


CURRENT 


Virginia Bruce and James Cagney in a scene from Warner Bros.’ 
“Winner Take All.” Cagney plays the role of a prize fighter with 
social ambitions. 
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general routine of the pugilistic pro- 
fession, but he was nevertheless on 
his toes for fear of making a faux 
pas in front of the very critical 
“extras” in his training quarters 
scenes. 
You see, they weren’t really extras, 
but about twenty real prizefighters 
in the pink of condition —and if you 
know your pugs, you will know how 
derisive they can be of a “phoney.” 


of extras had to be passed up. In 
order to make the atmosphere of the 
gymnasium vital in every detail, a 
group of professional fighters who 
were training in a Los Angeles gym- 
nasium were rounded up. 

In the group were Dynamite 
Jackson, the twenty-one year old 
negro who was busy getting in shape 
for a coming bout with Jack Demp- 
sey; Johnny DeCourcy, who had just 


~ fought Bert Colima; and Jack Silver, 


who has a record of having won 
sixty-three straight bouts by virtue 
of his left hook alone, and who was 
once signed to a two-year contract 
by Benny Leonard to fight for 
Leonard exclusively. 

As regards their opinion of 
Cagney, there was no _ snickering 
about his playing the part of a prize- 
fighter. To them, he was one of the 
boys; and the minute Cagney found 
that out, his ill-ease vanished. 

When some of the boys offered to 
put on the gloves with him between 
scenes for a little workout, that was 
where he drew the line. 

He preferre having his battered 
nose and cav’ dower ear given him by 
the make-u, man. 


3D th day of run 


“Winner Take All’ Extras 
Rooted Against Cagney 


It was during the filming of fight 
scenes for his pugilistic role in the 
Warner Bros. picture, “Winner Take 
All,” which is now at the ......... 
Theatre, hundreds of extras were used 
in a reproduction of Madison Square 
Garden where Cagney was putting on 
his fights. 

In order to get the necessary 
amount of footage, Cagney would 
fight and the cameras would grind 
just as long as the fighting actor was 
able to stand up under it. The mid- 
day pause was usually called when 
Cagney was too tired to go on—and 
the same went for the end of the 
day. 

But Cagney had a lot of stamina 
and stood up under it all too well, 
with the result that the extras had 
two yells which they used at their 
respective times of the day. 

One was “Knock Cagney out! We 


want to eat,” or “Knock Cagney out! . 


we want to go home!” 


Virginia Bruce Combines 
Great Beauty and Talent 
In ‘Winner Take AI’ 


There is no such thing in Holly- 
wood as too many blondes. When one 
studio allowed Virginia Bruce’s option 
to drop on this account, this fine 
young actress had no difficulty in 
ridden industry. The reason is very 
evident in the manner in which she 
handles her prominent role in support 


of James Cagney in the Warner Bros;—___ 


picture, “Winner Take All,” which 
istnow playing at: the: 22 26... eae 
Theatre. Miss Bruce, as a Park 
Avenue society girl, wields a tre- 
mendous influence upon the actions 
of James Cagney, when he, as a tough 
pugilist, tries to take up with her 
crowd. 


Making Love To a Fighter 
Not a New Experience 
For Pretty Marian Nixon 


Marian Nixon found an echo of 
her own life in the part she plays 
as the feminine lead opposite James 
Cagney in the Warner Bros. pic- 
ture, “Winner Take All,” which is 
now playing at the 2...) oi. 
Theatre. In the picture, she marries 
Cagney after he tops his career as 
a champ prizefighter. In real life, 
she was formerly the wife of Joe 
Benjamin, whose fame is well known 
in boxing circles. 


James Cagney as he appears in the 
Warner Bros. and Vitaphone pic- 
ture “Winner Take All.”’ Support- 
ing him are Guy Kibbee, Marian 
Nixon, Virginia Bruce and Dickey 
Moore. i 
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ADVANCE SATURDAY OR SUNDAY FEATURE 


Cagney Amazed to Discover 
He’s Screen’s Great Lover 


A New Kind of Man with a New Kind of Love 


By Jack Cooper 


Believe it or not—ladies prefer tough guys on the screen; 
and Jimmy Cagney is the adored one of the sub-debs. 


In his case, assault and battery pay dividends. 


When he 


slapped Joan Blondell, fifty million women sighed in unison— 


and in envy of Joan. 


Instead of the boos and hisses which 


would have greeted such little niceties back in the 90s, the popu- 
lar opinion of Jimmy Cagney is boiled down into three words: 


‘What a Man!’’ 


If all his roles to date are 
there will no doubt be a superlative 
adjective used with it when the 
publie sees his latest Warner Bros. 
picture, “Winner Take All,” which 
comes to the Theatre 
next and in which 
he plays the role of a two-fistec, 
tough-slugging prizefighter. 


The greatest surprise Jimmy ever 
had was when his fan mail brought 
him the realization that he is one 
of the screen’s most popular lovers. 

It was a very perplexed James 
Cagney who lugged out an over- 
flowing box of opened fan mail and 
said: 


Women Write Mash Notes 


“Just read a few of these. If 
you find any letters from men let 
me know—because they are few and 


responsible for this appellation 


far between. Here I thought I 

was scaring women out of the thea- 

tres—that is, all except the female 

lion tamers—and what do I get? 
= 2 wash: Notesl 255° 


After reading some of the letters, 
the verdict of this one-man jury 
was that James Cagney is America’s 
fairhaired boy. Almost without ex- 
ception, his fair correspondents 
think Jimmy has a corner of the 
world’s “How to Love” market. 


Jimmy ran his freckled fingers 
through his red hair and moaned: 


“Every time we come to a love 
scene in a picture, I figure out a 
lot of business that I can put into 
it to take the mushy curse off it. 
I get cold feet every time I have 


to get amcrous. So I put in all 
this business of a pass at the jaw, 
or a push in the face. It gives me 
something to do with my handg and 
face and helps me to go through 
the scene without my knees giving 
way in the middle of it. 


Cagney Can’t Figure Women 


“And now it turns out that it is 
the kind of love-making the ladies 
like. I give up. I never could 
figure them out, anyhow.” 


“Tt all started when Cagney was 
making “The Public Enemy.” In 
order to be true to his character, 
he had to treat women in a way that 
no other man has treated a woman 
on the screen. He used Mae Clarke 
as a grapefruit squeezer; he smacked 
Mia Marvin so hard across the face 
that she says she can still feel it 
and he walked out on Jean Harlow 
just when she was getting intimate. 


It established James Cagney as 
the Bad Boy of the screen and 
boosted him up as the King of 
Hardboiledom. 


As Wellman discovered at that 
time, Jimmy has a pair of hands 
that can do more in the way of 
acting that the combined bodies of 
three ordinary actors. He is al- 
ways using them whether he is act- 
ing or not and they tell more than 
words can convey. 


Cagney’s Hands Expressive 


No smart director would ever pass 
up a chance to make use of such 
expressive material, so when Jimmy 
went into the production of “Blonde 


Pusticity Stories THat Are Sure To Lanp 


Crazy,” “Taxi” and “Winner Take 
All,” Director Roy Del Ruth gave 
full play to Cagney’s hands. 


So they went to work again 
slapping Joan Blondell’s face, push- 
ing Loretta Young’s face and man- 
handling men and women in general. 
In “Winner Take All,” he has the 
added advantage of using them in 
the prize ring. 


“I. was worried for a while,” 
Cagney said, “as to how I was going 
to fit in with the love situation. 
But after “Blonde Crazy” and 
“Taxi,” and “The Crowd Roars,” I 
was relieved of all worry because, as 
I figured it, the public didn’t neces- 
sarily have to see me as a sweet 
lover. 


“And here’s the result of it. Thou- 
sands of women write in and tell 
me that I have a new brand of 
love which is hot stuff on the screen 
today.” 


After such letters began coming 
in quite consistently, Jimmy spent 
a couple of evenings sneaking into 
a neighborhood show to see his latest 
pictures. Perhaps he had missed 
something when he saw them fer 
the first time. But he came out of 
the neighborhood theatre even more 
puzzled that when he went in. 


“If I were a woman,” Jimmy said, 
“and a man treated me that way, 
I’d sock him in the kisser.” 


Now he is waiting to see how the 
female portion of the public takes 
to his latest picture, “Winner Take 
All,” in which he plays a _ hard- 
hitting pugilist. 

There is. more sentiment in this 


picture than in his others. And 
judging by the way a Log Angeles 
preview audience took “Winner 
Take All,” it has more Cagney punch 
than even “The Public Enemy” had. 
But still Jimmy evades the Great 
Lover technique. 


“Tf I ever had to do a Romeo 
and Juliet scene,” Jimmy observed, 
“T’d cop the prize as the world’s 
flop. I just can’t “give” in that 
direction.” 


Thought Letters a Mistake 


“But getting back to this fan mail 
business,” Jimmy went on, “I got 
to thinking it was a mistake when 
I received the first few letters. I 
was inclined to think that they had 
put the letters into the wrong 
envelopes—probably got me mixed 
up with Doug Fairbanks, Jr. or 
Warren William. Although they had 
my name on the letters, I still 
thought it was a mistake.” 


“Fifty million femmes can’t be 
wrong,” I ventured. It wasn’t as 
brilliant a crack as I had intended 
it to be, but — Jimmy gratefully 
took it for what it was worth. 


“That Ieaves me holding the bag 
now,” Jimmy said. “I have tried 
so hard to avoid the lover angle 
because I wasn’t built for it. I 
was patting myself on the back that 
I had nicely managed to wiggle out 
of the hand-kissing category. With 
a mug like mine I couldn’t afford 
to try it. 

“Now the girls are trying to tell 
me that I am the Great Lover with 
a New Technic — and it looks as 
though I will have to live up to it.” 


CURRENT SATURDAY OR SUNDAY FEATURE 


High Society Often Takes Up 
With Pugilistic Champions 


To meet a prizefighter, a real professional pug, in smart 
society is not an ordinary occurrence; but it does occur from 
time to time, and has happened quite often if one looks back 


into the past. 


Gene Tunney, of course, who married into the Social Regis- 
ter, is today the most celebrated instance of a rapprochement 
between the ring and the Register; and Jack Dempsey’s mar- 
riage to Hstelle Taylor brought one of the most typical of 
Queensberry bruisers into artistic and theatrical circles where 
he soon made himself quite at home. 


Prizefighters are really, as a class, an adaptable lot. Some 


of them, naturally, find themselves 
social misfits when moving in other 
spheres than that of the squared 
circle; but many have learned the 
new tricks and played the new game 
in amazingly clever style. 


Cagney Goes Park Avenue 


This situation, which has occurred 
so frequently in real life, is presented 


vividly on the screen in “Winner 
Take All,’ the new Warner Bros. 
picture starring James Cagney, which 
iS ETO Wh sab bhOt 5c seg ee 
Theatre. In “Winner Take All” 
Cagney plays the part of a rough 
and ready scrapper, whose mastery 
of his dukes has carried him up to 
the top of the lightweight division. 


A society woman, bored and blase, 
becomes interested in him — “takes 
him up,” as the sayirg goes. As 
might be expected, sne fascinates 
the png. and the glamour of society 
goes to his head, so that he forgets 
another girl (played by Marian 
Nixon) who really loves him and un- 
derstands him. The resulting tri- 
angle is played out against a back- 
ground of roaring crowds and the 
rough old glove game which is still 
so strong in its appeal to American 
manhood. : 


And it all has a foundation of 
reality. Going back to a little be- 
yond the contemporary cases of 
Dempsey and Tunney, one reealls 
that Philadelphia Jack O’Brien, one 
of the leading heavyweights of 
twenty-five years ago, became a pet 
of the upper circles in the staid 
Quaker City. He was a protege of 
Anthony J. Drexel Biddle — “Tony” 
Biddle to his friends and to the 
sporting press — who, as an am- 


‘ateur boxer of distinction, admired 


O’Brien and gave him the entree to 
the inner circles. O’Brien held his 
own there; he was, and is, a quiet 


and well-mannered man who has read 
widely and who can talk interest- 
ingly about all sorts of things other 
than punches, clinches and similar 


activitios, 


‘¥2teuse 


Boxer Became Senator 


Then there was Marty McCue, who 
rose from the status of boxer and 
saloonkeeper to that of New York 
State Senator. There was Jim Cor- 
bett, who was known in his days of 
glory as “Gentleman Jim,” and who 
became an actor and a close asso- 
ciate of many leading figures in the 
business and theatrical worlds. Some 
two generations ago 7 ohn Morrissey, 
one of the first’ American fistic 
champions, was/sent to Congress 
from New York. He was one of the 
founding fathers of the Saratoga 
race track, by the way. 


In England there is the instance 
of John Gully, who, after holding 
the hard-won heavyweight cham- 
pionship, was elected to the first Re- 
formed Parliament as member for 
Pontefract, Yorkshire, a hundred 


years ago. There was “Gentleman 
John” Jackson, also champion in his 
time, who was not only supreme 
arbiter of the London Prize Ring, 
but a chum of the Prince Regen‘ 
afterward George tire Fuurth, . 
also of Lord Byron, who referred . 
him as “my corporeal pastor and 
master.” 


Bob Gregson, who fought Gully 


for the championship, was known as 
“the Laureate of the Ring.” He 
actually wrote — well, if not poetry, 
at least verses. 


And so one may go further and 
further back in history ’til one 
comes to the Roman Gladiators, who 
used to be petted by aristocratic 
ladies and even by some of the more 
unconventional Empresses, to the 
scandal of the stricter onlookers. 


Prizefighters in society? Of course; 
they’ve been wandering into the 
Four Hundred at intervals through 
all the centuries; and they will prob- 
ably continue to do so as long as 
over-civilized womanhood thrills to 
the appeal of the primitive mascu- 
line. 


CURRENT SATURDAY OR SUNDAY FEATURE 


James Cagney Building 


for Permanent Stardom 
By Jack Cooper 


It was a tough climb to the top of the heap, but once there, 


James Cagney is beginning to 


take stock. 


A year and a half ago he was an unknown quantity. A 


year ago he was a dark horse. 
saying: ‘‘ Watch him. 
Their prediction came true. 


Nine months ago people were 


He will go far.’’ - They watched him. 


He has reached the pinnacle of moviedom—the goal of 


screen ambition — Stardom! 


And now what? 


If you think James Cagney will be content to rest on his 


laurels, you just don’t know your 
Cagniana. He will not be content 
to just stay there, turning in sterling 
performances and proving his right 
to occupy the pedestal to which his 
ability has elevated him. 


‘He wants to defy the laws of 
gravity. He won’t believe that “every- 
thing that goes up must come down.” 
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To him, stardom is not a mountain 
peak that has a downgrade on the 
other side of it. 


“The actor that reaches the peak 
of his profession,” Cagney said, “and 
considers himself settled, is just the 
man who has given stardom the repu- 
tation of impermanence. 


Hard to Stay on Top 


“Once at the top, an  actor’s 
struggle really begins. His climb to 
that point was merely preliminary. 
Now he finds himself loaded with 
responsibilities which he had _here- 
tofore considered other people’s busi- 
ness. 


“If he is given a poor story, or 
even a good story with a few flaws 
in it—that’s his worry. It reflects 
on his standing and his popularity. 
Faulty direction will hurt him more 
than it will the director. Bad settings, 
lighting, camera work and even sup- 
port are all his worry. 


“The motion picture star must know 
the motion picture business from 
every angle. Besides a thorough tech- 
nical knowledge of all its workings, 
he must be able to see himself in 
relationship to it and his pictures in 
the proper perspective — both sub- 
jectively and objectively. The very 
qualities that made for his success 
soon become the cause for his down- 
fall. A good thing must not be over- 
done. He must develop even more 
after his arrival than before.” 


‘Cagney is sensitively aware of 


everything that confronts him in his 
new-found position. 


He has discovered another pathway 
to perfection which he feels will help 
him to maintain his position as a 
star. 


It was on the second day of shoot- 
ing on his latest picture, “Winner 
Take All,” the Warner Bros. picture 
now at the Theatre, in 
which he plays a prizefighting role, 
that he spoke definitely and enthusi- 
astically of this new road. 


For four weeks prior to the time 
when “Winner Take All” went into 
production, he was placed in the 
hands of an athletic trainer, and put 
through the regular routine of diet 
and exercise that every pugilist must 
undertake before a fight. 


Good Physical Condition Vital 


. After a life of doing as he pleases 
and eating whatever he wanted, this 
came as quite a novelty. But after 
two weeks of it, he found that it 
had a tremendous effect on his general 
outlook. 


“The body, as well as the mind,” 


he said, “is something with which 
you can play tricks. I am beginning 
to see that, with the cultivation of 
these two, a man can be able to 
subject them to his own desires and 
make them carry him where and as 
far as he wants. 


“To be utterly capable to the fullest 
extent of one’s abilities, the star must 
be fully equipped mentally and 
physically. Which all goes to explain 
why I am determined to cultivate them - 
to the fullest extent.” 


The application of Cagney’s 
theories are apparent when one works 
with him on a picture. His know- 
ledge of Art has given him a keen 
eye with which to detect flaws in sets, 
costume, composition and the camera. 
His literary training has given him 
the ability to detect a false note in 
dialogue, tempo and general thread 
of the story and his excellent physical 
condition enables him to breathe life 
and virility into his robust charac- 
terizations, 


He is pn sat 
use, for he 
of stardom 
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STARTS TODAY 


STRAND 


WHAT A SHOW! 


1932’s big laugh and thrill 
hit! Jimmy Cagney in a 
million dollar action-com- 
edy that will lift you right 
out of your seat with excite- 
ment! Picture Jimmy as a 
fight champ who crashes 
society and tries his ring 
tactics on the blue-blooded 
blondes. Great? Why it’s 
the best entertainment to 
play Detroit all year! 


in Warner Bros. riotous 


romance of socks and 
blondes. 


wW 


KE 


oe CAN HE 

FIGHT ie 
Cagney trained ; 
a month for} 


‘t When 
Jimmy kisses 
them they stay 


With Marian 
Nixon, Vir- 


gin ia Bruce, ea the 3 battles kissed. He 
G K c in this film. Woos ’em with 
uy ibbee ’ Some fights! wallops! 


Dickie Moore 
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The red-headed wonder boy 


WINNE 


Virginia 


©, Guy Kibb 


Packs a wallop.” —_ 
N.Y. World-Telegram 3 


ee 
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IT’S A HIT! 


Cheering fans acclaim it 
1932’s biggest screen hit— 
e \the action comedy that tops 
all others by a CAGNEY! 
é \As the fight champ who 
: socks his way to society, 
‘peerless Jimmy is absolutely 
irresistible! Compared to 
him Tarzan was a sissy and 


JAMES Don Juan a gigolo. 


CAGNEY 


in the Warner Bros. hit you 
can’t afford to miss...... 


"WINNER 


wit 
Marian Nixon, Virginia 
Bruce, Guy Kibbee and 
Dickie Moore 


NOW PLAYING 


TAKE ALL” 


ORPHEUM 


N. Y. REVIEWS - 
BLOW-UP OR 


“Greatest of all the Cagney pictures. A Kne vkc 
Don’t miss it! Champion of all the ring movies. It’s wi 
exciting, smashingly dramatic, uproariously funny. It 
goal you. Fresh sparkling pertinent, ‘Winner Take Ax 
smashing entertainment—one movie you positively mu 
overlook.” —N. Y. Mirror. 

x 2 a 


KAYO FILM ... Jimmy Cagney scores a terrific knoc 
out in ‘Winner Take All,’ as hilariously funny and punct 
packed a fight film as we’ve seen this year. The house wa 
jammed to an S.R.O. And the audience roared, shouter 
applauded loudly in its enthusiasm—this reviewer include 
Jimmy is one swell actor. It’s all swell stuff which you’. 
certainly want to see for yourself—and you'll like it. . .” 

—N. Y. News 


* 6 * 


‘“‘A highly entertained audience hung onto every word 
applauded every gesture and, at times, howled loudly enougi 
to drown out some of the lines on the screen. One of th 
best episodes yet filmed for a grateful public. Drew screan 


from the spectators . . . It will have the Strand hanging o 
S.R.O. signs this and probably several weeks.” 
—N. Y. Journ 
me * x 


“Cagney sets well in role of pugilist. Puts stiff pune 
into picture. It’s a fast-moving tale... Packs a wallop.” 


—N. Y. World-Telegram. 
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PUNCH CATCHLINES 


A Ringside Romeo Who’s on the Make for Every 


Blonde He Sees. 
—— a —— re = ' _ ii 
aiance of “Socks” and Blondes. 
& 
_ats SOCK Appeal in Sex Appeal. 
 ) 
He Socked His Way into Society. 
S 
He LOVES Like He FIGHTS — and Boy, Can He 
FIGHT! 
e 
He Trades Punches with Bruisers and Kisses With 
Blondes. 


STRAND 


“WINNER 
TAKE ALL” 
LAST TIMES TODAY 
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THE CAGNEY CLASSIC oF 1932! 


Bigger than 
*‘*Crowd 
Roars’’! Fun- 


He” Ss 3 
blonde-crazy 
fighting fool! 


JAMES 


in his greatest Warner Bros. hit 


WINNER TAKE ALL” 
REXY 


MARIAN NIXON 
VIRGINIA BRUCE 
GUY KIBBEE 
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EAT FOR LOBBY 
TRON LETTER 


\“Cagney’s ‘Winner Take All,’ full of laughter. It 

'd to keep a pre-view audience at the Strand in an un- 

ig ramble of laughs. Bubbles with humor. Cagney and 

va other excellent performers as Guy Kibbee are doing 

worthwhile job and a job that should be seen with en- 
yoyment.”—N. Y. American. 


* * 2 


‘ F “ : > pees of s 
“ Mids, 3 


He Couldn’t Kayo This Blue-Blooded Blonde! 


Ps 


“Cagney is far more convincing than most players who 
elect to impersonate pugilists.,—N. Y. Times. 
* ** 2 
“Cagney’s splendid characterization. Good fun.” 


—N. Y. Graphic. 7 


See _what happens when 
a fight champ crashes 
society, but forgets to 


x , 2 ) 
(e JAMES forget his ring manners! 


star of “The Crowd Roars” 
in an even greater hit! 


“WINNER 


ok * * 


“An exciting ring story for large and enthusiastic audi- 
ences. One of the entertaining films of the month. You'll 
get a kick out of ‘Winner Take All.”—WN. Y. Telegraph. 

*% * 6 

“Gay and continuously diverting and easily one of the 
best of Cagney’s recent screen vehicles. Packing them in 
at the Strand. Shrewdly gauged for suspense and comedy. 
Cagney ably supported by a large cast.”—N. Y. Post. 


x ok x 
“Cagney makes the most genuine types currently por- T A K - A L L’ y 
trayed on the screen. They have authenticity and an emo- 
tional depth. Wilson Mizner who adapted the story gives with MARIAN NIXON, GUY KIBBEE, 
its dialogue flavor and its situations sparkle.” — —.....| VIRGINIA BRUCE, DICKIE MOORE 


—N. Y. Herald-Tribune. 


A Warner Bros. Picture 


STRAND 
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PUNCH CATCHLINES 


He Was a Champ in Ring Togs But a Chump in 
Evening Clothes. 


a Se —— : 


z a 


He Knocks Cupid for a Row of Hearts. 


40c Mat roc 


6 
He’s a Blonde-Crazy Fighting Fool. 


See What Happens When a F ight Champ Crashes 
Society. 


JAMES CAGNEY’S BEST! 


“WINNER 


Here’s the 1932 caveman! 
The fighting champ who 
makes the blondes behave— 
and BEHAVE! 


JAMES 


TAKE ALL’ 
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CAGN 


in his greatest Warner Bros. hit 


‘"WINNER 
tae | TAKE ALL" 


“EXY. 


Ypen10:30A.M. 


with Marian Nixon, Guy Kibbee, 
Virginia Bruce; Dickie Moore 
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STRAND 


First Showing 10:30 


CHAMPION OF CHAMPIONS! 


See him as the fight champ 
who crashes his way to so- 
ciety and then plays hide 
and seek in Park Avenue 
boudoirs! It’s the fastest, 
funniest picture to play the 
Strand this season! 


janes 


as you love 
to see him 
in 


WINNER 
TAKE ALL 


another screen thrill from WARNER 
BROS. With MARIAN NIXON, 
GUY KIBBEE, VIRGINIA BRUCE 
and DICKIE MOORE. 
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ES 


FRIDAY NIGHT'S 
THE BIG NIGHT! 


Jimmy will be here in his 
biggest comedy success! 


He knocks 
Cupid for a 
row of hearts! 


in Warner Bros. riotous ro« 
mance of socks and blondes. 


WINNER 
TAKE ALL’ 


with Marian 
NIXON 


Guy 
KIBBEE 
Virginia 
BRUCE 


REX Y | 
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ADS THAT 
PUNCH AND 
THE PICTURE 
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YOU HAVEN'T SEEN CAGNEY UNTIL J 
YOU'VE SEEN “WINNER TAKE ALL" e 


| Thousands have 
acclaimed it 
Jimmy’s greatest 
hit! It’s the big 
action comedy 
of 1932! 


as the ring terror who socked 
his way into society in 


“WINNER 
TAKE ALL’ 


A Warner Bros, Hit with 
Marian Nixon, Virginia 
Bruce and Guy Kibbee. 


STRAND 


OPENS TOMORROW 
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HAVE THE 
ACTION OF 
ITSELF! 


HE RINGS 
THE BELL! 


trades socks with bruisers 
and kisses with blondes 
in the biggest action hit 
wa his career! ..... 
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TAKE ALL" =e 


eer Marian Nixon, Vir- 
ginia Bruce, Guy Kibbee 


lt’?s Another 1932 Thrill 
From Warner Bros. 


STRAND 
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HIS HIT OF HITS! 


The Cagney classic that’s drawing 
roars and cheers from Detroit’s big- 
gest theatre crowds! 


he red-headed wonder boy 


‘A Warner Bros. Hit with 
Marian Nixon, Virginia 


Bruce, Guy:Kibbee 


“Hilariously funny 
and punch-pact 1,” 
—N. Y anal Se 


STRAN 


First Showing 10:30 A.M. 
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“ITv’s A KNOCKOUT!” 


... that’s the composite verdict of ten 
N. Y. critics and thirty-three other 
reviewers raving about 1932’s big 
action-comedy! “Greatest of all Cag- 
ney pictures,” “Hilariously funny ang. 
punch-packed, = “Champion of a’ 

ring movies” were just a few of tl 

comments! NOW, see for yourself av 
the Strand tomorrow when that red- 
headed wonder boy comes to town. 


as a hiandesnay Gulaine ook: in 


‘WINNER 
AKE ALL 


Warner Bros, uproarious romance 
of socks and blondes 


with MARIAN NIXON, - 
VIRGINIA BRUCE 
and GUY KIBBEE. 


STARTS TOMORROW 


STRAND. 
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WHEN HE KISSES ’EM 
THEY STAY KISSED! 


He woos ’em with 
wallops and they 
LOVE it! 


JAMES 


CAGNEY 


star of “Crowd Roars” in an 
even greater action —. 


*WINNER TAKE ALL, 


with Marian Nixon 
Virginia Bruce 
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UR FOURTH ROUND 


(38 SMASH EXPLOITATION STUNTS) 


ay 


ee 


Marquee Ring 
And Figure 


Set up a regular ring, ropes 
and all, on your marquee. 
Hang banners over the ropes 
and set a large blow-up of 
Still 97, Cagney in ring clothes, 
in one of the corners. Have 
an usher shout through a loud- 
speaker: ‘‘In this corner we 
have the champion of them all 
—the one and only—the pugi- 
listie champ and the blonde’s 
chump. — Jimmy Cagney.”’ 
Called out periodically, the an- 
nouncement will catch passers- 
by and make them look up at 
your marquee. 


Sports Stores 
Tie-Ups 

Tie-up with every local sport- 
ing wear and equipment dealer 
in town. Secure special ‘‘ Win- 
ner Take All’’ window displays 
from them, using liberal quan- 
tities of stills and insert cards. 
Try to get them to come in with 
you on the ‘‘ Winner Take All’’ 
cooperative ads explained on 
these pages. Don’t limit the 
windows to men’s sports clothes 
and equipment, but give an 
equal, if. not greater, display 
to feminine apparel. 


_dilor Tie-up 

Several stills are available 
showing Cagney being meas- 
ured for formal clothes, with 
the suits in an unfinished state 
and tailors taking care of him. 
Plant these stills in tailor shops 
and men’s clothing stores with 
posters announcing your play 
date. Use the following copy 
in the windows: 


“Jimmy’s a knockout in 
‘‘Winner Take All’’ at the 
Strand—You can be a knock- 
out, too, if you wear Schmaltz’s 
Custom Tailored Clothes.’’ 


Loeal Fraternal 
Club Boxing Shows 


Tie up with your local Elks 
and other clubs for announce- 
ment space in advance of the 
picture. Gain the goodwill of 
all your local clubs by putting 
on an amateur boxing show for 
them at a central hall. The 


promotion of such bouts is sim- 
plified by your local fight man- 


agers who want publicity for 


their boys. If licenses are 
needed in your state for pro- 
fessional bouts, make it an 
amateur show, with each club 
putting up its representatives. 
Be sure to see that ‘‘Winner 
Take All’’ gets plenty of bill- 
ing at the clubs and in the 
papers when you have the 
sports editors announcing the 
inter-club bouts. If possible, 
tie in the idea of ‘‘ Winner Take 
All’’ by giving prizes only to 
bout winners, announcing be- 
forehand that those are the 
conditions. Get as many wom- 
en at the bouts as possible, 
having the announcer make 
known the fact that Jimmy 
Cagney is a bear in the ring 
and a caveman sweetheart. 
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Tabby 


Prominent Boxers 
As Guests 


Get the local champions to 
appear as guests of honor at 
the opening of the picture. 
Sereen the picture early and 
have them give their opinions 
between show breaks. See that 
the newspaper announces their 
presence at your showing in 
its pages, calling the girls’ at- 
tention to the fact that they can 
see the cavemen on the stage 
and on the screen where Jimmy 
Cagney appears as the red- 
headed ring wonder and gate- 
erashing Romeo. 


Lobby Stunt 


Arrange with your local 
sports goods merchant or de- 
partment store for them to 
supply a demonstrator of their 
sports paraphernalia in your 
lobby. The attention the stunt 
will get and credit on a lobby 
card will compensate for the 
expense involved. Demonstrate 
things pertaining only to box- 
ing. This can inelude bag 
punching, rope-skipping, pul- 
leys and other muscle devel- 
opers the dealer wishes to show. 


Ring And Love 


Get both sexes interested in 
your showing by putting in a 
combination fight - and - love 
lobby. Spot ring equipment 
around the lobby. Rig up a 
miniature ring, blowing up 
stills of the fight scenes for the 
ring. Hang an overhead light 
which will reproduce the atmos- 
phere of the fight arena.. Use 
plenty of boxing equipment, 
such as bags, gloves, ete. Ex- 
hibit the trophies won by the 
local champions. Get a few good 
prints of champions such as 
John L. Sullivan, Bob Kitz- 
simmons, Jim Corbett, Jack 
Dempsey, et al., using them as 
a border for a large blow-up 
of Cagney. 


For the love angle, blow up 
photos of the alluring beauties 
in the picture in their scenes 
with Cagney. Use plenty of 
the society background. Pick 
up your catchlines from the ads 
and this section. Run them as 
large as possible. Use bright 
colors throughout. See that 
both ring and woman atmos- 
phere get an equal break. 


Blonde-Tamed 
Pug Ballyhoo 


Dress up a husky bruiser in 
regular Park Avenue clothes, 
High hat, Cutaway, Striped 
Pants, Spats, Patent Leather 


Shoes, Cane and Carnation. 


See that his clothes are much 
too small for him, the hat rest- 
ing on top of his head, ete. 
Have him lead a small lap-dog 
on a thick rope or eable leash, 
while a beautiful blonde ae- 
companies him. The girl is to 
hand heralds to everyone, while 
the man carries a banner on his 
back reading, ‘‘See how a 
blonde tamed Jimmy Cagney 
in ‘‘Winner Take All’’ at the 
Strand. It’s funnier than I 
look.’’ 
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Trophy Exhibition 


Borrow medals, cups and 
ribbons from loeal boxing 
ehampions for display in local 
windows and in your lobby. 
See that your jeweler gives you 
a large display of the trophies 
donated in connection with the 
bouts you promote for clubs, 
etc., as suggested elsewhere in 
these pages. If possible, secure 
photos of the trophy winners 
for the window displays of 
their prizes. 


Boxing Show 
On Stage 


As an advance or current 
stunt, get a few of the promi- 
nent local boxing champions on 
the stage for exhibitions of 
boxing and training tactics, 
such as bag punching, rope 
skipping, weights, etc. If there 
is a bout coming up in the very 
near future, you should find 
it easier to tie up with the local 
fight managers, by giving them 
an announcement of the coming 
fight. In return for this eour- 
tesy see that the local sports 
clubs give you a reciprocal an- 
nouncement, posters, and cards. 


Boxing Bouts 
Programs 


Reach a ready-made audi- 
ence for ‘‘ Winner Take All’’ by 
distributing programs at box- 
ing bouts in advance of your 
showing or during the run. 
List the fighters on the pro- 
grams and devote plenty of 
space to Cagney and the pic- 
ture. The programs can be 
distributed at baseball games, 
cigar stores, restaurants, hotels, 
factories and _ other places 
where large numbers of men 
and women ean be reached. 


Lucky Number 
Stunt 


Give numbered stubs to kids 
attending your showings with 
prizes of boxing gloves and 
other sports equipment you 
have promoted for the winners. 
Have the drawing for the 
prizes at a matinee after your 
showing of ‘‘Winner Take 
All.’’ Announce the prizes and 
the lucky number stunt in ad- 
vance of the showing in your 
newspaper ads and in your 
theatre. 


BLOW BY BLOW DESCRIPTION OF 
LIGHTWEIGHT CHAMPIONSHIP BOUT 


“WINNER TAKE ALL” 
Mr, Exhibitor:—This blow by blow description of the big fight 


— . scene in ‘Winner Take All,” has been written as an exploitation 


-s-.vunt for the: picture which will attract a great deal of .attention . 


to your show. We suggest, if you are now wsing-the-rauto—ie— - 
advertise your show, that you arrange to have this blow by blow 
description read over the air by your announcer, or by the sports 
editor of one of your local newspapers. 


If you are not buying time on the air, then we suggest that 


you tie-up with your local station. Offer them the copy as part 


of its sustaining program, either broadcasting direct from the 
theatre or read at the studio. We also suggest that you get your 
newspaper to give this broadcast space by using the paper’s sports 
editor, or a member of his department to act as the announcer. 


The description can also be used as a special sports feature in 
your newspaper the day after it has been broadcast. 


Good Evening Friends of the Radio Audience:— 


We’ve got a special treat for you this evening. You’ve heard blow by 
blow descriptions over the air of boxing bouts, but I don’t think you ever 
heard a more exciting fight described than the one I’m about to cover 
for you. It is a blow by blow description of a fight which appears in 
“Winner Take All,” a Warner Bros. movie now playing at the ........... 
Theatre. James Cagney as Jimmie Kane is meeting Al West, the champion, 
for the Lightweight Championship of the World. The old Garden is jammed 
to the rafters with the biggest fight crowd it ever held—TI’ll let you listen 
to the announcer—“Ladies and gentlemen—the main event of the evening 
—15 rounds of boxing for the lightweight championship of the world. 
Introducing Al West, the champion—(crowd roars in approval)—“And the 
challenger, Jimmie Kane’”—(boos from the audience). 


The referee has just called the men 
to the center of the ring—he gives 
them instructions and sends them back 
to the corner with instructions to come 
out fighting—CLANG—there’s the bell 
—Pop Slavin (Guy Kibbee) Kane’s man- 
ager whispers a last minute instruction 
into his fighter’s ear and sends him out 
with a slap on the back—the champion 
comes out with a rush and lets fly a 
left hook—but Kane gets away from it 
—the champ is crowding Jimmie, swing- 
ing lefts a rights to his head and body, 
but Jimmie keeps backing out of range 
—he stops long enough to shoot a 
hard right to the champ’s jaw which 
drops the champ to his knees, but he 
is up without waiting for a count—he 
resumes his crowding, but the challenger 
keeps backing away—Gene Tunney never 
did any faster back stepping than what 
the challenger is doing—the crowd is 
starting to jeer Kane by asking him— 
‘“‘Where’s your bicycle’’-—Ah, the champ 
has cornered Kane—Kane tries to fight 
his way out, but is dropped with a 
short right to the jaw—he’s up at once 
and swinging wildly with the champion 
as the bell rings for the end of the 
round. 


There appears to be lots of excite- 
ment in Kane’s corner — his trainer, 
Rosebud, is talking excitedly to Kane, 
who seems to be worried about some- 

’ thing—he looks at the clock and then 
at an empty ringside seat where _ his 
society blonde is supposed to sit—Kane 
seems sore about something—CLANG— 
there goes the bell for the next round. 
Kane is half way across the ring before 
the champ is off his stool—he lands 
vicious lefts and rights to the champ’s 
head and the champ fights back toe to 
toe with him. Blows are going over so 
fast it’s impossible to keep track of 
them—no attempt is being made to 
avoid the blows—Kane shifts to the body 
with a hard right and as West’s guard 
drops, Kane hooks him with a smashing 
left hcok followed by a beautiful right 
cross—the champ is down—the place 
is in an uproar, but the champ spurns 
a count and is up in a flash, mixing 
with the challenger — Kane drops the 


champ again with a beautiful one-two 
—this time he’s taking a count—one- 
two-three-four—he’s up and Kane steps 
in for the finisher, but West manages 
to fall into a clinch and holds on until 
his head clears a bit—oh, he’s a champ 
all right — he’s mixing again — Kane 
shoots a hard right to his body, but 
West crosses his right and drops Kane 
flat on his back — Kane rolls over — 
doesn’t wait for the count, but gets 
up and tears in again. They are mix- 
ing furiously in the center of the ring 
as the bell rings for the end of the 
round—WHEW! But that was an ex- 
citing round — the fans are still on 
their feet with excitement. Kane keeps 
looking at the clock—he must have 
a date and is afraid he’s going to be 
too late—he’s sitting on the edge of 
his stool waiting for the bell—CLANG 
there it goes and Kane ‘comes out 
swinging—the champ is ready for him 
this time and they meet in the center 
of the ring amid a flurry of gloves— 
Kane lands a hard left on West's chin, 
but takes two blows to the head in 
return—there’s no science here—they’re 
still swinging away toe to toe— doesn’t 
seem possible for human beings to go 
along at that terrific clip—he’s down 
—the champ | mean, from a right cross 
to the whiskers—he'’s taking a count, 
1-2-3-4-5-6-7-8- he’s up. Kane who kept 
watching the clock while the count was 
on, rushes in again—he’s over-anxious 
and it looks as though the champ is 
going to get away from him long enough 
to steady himself — nope — Kane's a 
fighting fool tonight—he’s ontop cf his 
man all the time—The champ’s gamely 
fighting back, but another hard right 
finally lands on the button and he’s 
own again—Kane’s in a neutral corner 
with one eye on the clock — 7-8-9, 
West is up again—this - Kane sets 
himself and lets go a r Sattens 
West—He tries to get ae 
quite make it and 

champion—he doesr 

if you want to see 

two fisted, hard hi 

a chump for a 

be sure to see 

CH6.2g ee 


a ae Fo 


Personal Letter 
Campaign 

Don’t neglect to cireularize 
the athletic clubs, Y.M.C.A.s, 


fraternal organizations and 


similar men’s groups, and wom- 
en’s clubs, with a_ personal 
letter telling the members about 
Cagney, the picture and the 
stunts you’ve lined up which 


—————— Sc 


will be of particular interest 
to them. Call up a few of the 
more prominent club men in 
town and give them your mess- 
age that way. Ask them to 
pass the good word along, 
telling them you’re putting a 
pair of passes in the mail for 
them, in order to get them 
working for you and spreading 
valuable word-of-mouth propa- 
ganda. 


“Winner Take All” Co-operative Ad 


With dealers more anxious than ever to co-operate on any 
idea calculated to boost business, ‘‘Winner Take All’’ gives them 


an opportunity for a genuine merchandising plan. 


way it works :— 
1. CO-OPERATIVE AD 


Here’s the . 


Department stores, sporting goods, ladies’ apparel, haber- 
dashery, general stores, grocery stores, ete. Have the dealer 
advertise a “‘ WINNER TAKE ALL SALE” offering complete 
outfits at prices much lower than could be had if boug2: 


individually. For example: 


teeter : 


regular price 


esabsie:- BUMG 5 en $4.00 
DeACiL FONCS <= 4 ee ee 2.00 
2 Bathing thts Se ee 00 
SY bench sandal. ee 1.00 
s Fo 4 ——— 
- WINNER PAK Alte os Se ee $6.50 
4 AINE A Thus by offering a saving and stimulating the sale of 
more goods, business is improved for the merchant and the 


5 LEE, picture gets its plug. Get all dealers in this arrangement 
LY, to take a group ad giving your theatre space at the bottom. 


Give this entire plan to your newspaper’s advertising 
representative. He’ll be glad to make all arrangements. 
2. WINDOW TIE-UPS 
Using the same idea as in the co-operative ad, have the 
dealers dress their windows for the ‘‘WINNER TAKE ALL 
SALE”’ using mounted stills from the picture and theatre 
(4 yy copy as a center. 
LY ESA Z | EST 
ENE the 3. WINNER TAKE ALL CONT 
ese ; Offer complete outfits to holders of lueky numbers with 
prizes donated by co-operating dealers. A number of outfits 


DOORKNOB HANGER: Hanger in the form of a boxing glove : Zsa 3 
printed on good brown stock with type in black. Price complete with may be given away as expense divided among so many will 
theatre imprint, playdate, sales copy and head of Cagney on the back: make the cost very slight. s : 
$4.00 per M, $3.50 per M over 3M, $3.00 per M over 5M. Order fro aes . a Se 


meni & fuse 


EXPLOITATION PRINTERS Go Wear ZUhd Street, N.Y. C. 


AUTOGRAPHED 
PHOTO 


Imitation autographed photo- 
graphs of James Cagney, size 
8 x 10 inches. $7.50 per thou- 


sand. Great matinee give- 
aways. Exhibitors are using 
them by the thousands. Back 
is blank for imprinting. Not 
at exchange—order direct from 


GORDON-GREENE PRINTING 
CORPORATION 


142 West 24th St. New York City 
Cash with order or C.0O.D. 


Press Statement 2 
From Trainer 


Contact your most promi- 
nent boxing trainer for a state- 
ment to the press on Cagney’s 
accurate portrayal of a fighter, 
mentioning ~"’ the details of 
_ mn which are 

to type, as 
to trade 
* them. 


Time Gong 
Ballyhoo 


Get a gong of the type used 
between fight rounds.: Station 
ushers at strategic points to 
sound the gong and announce 
that it is ‘‘TIME — To see 
Jimmy Cagney in ‘Winner 
Take All’ At The Strand for 
the biggest love and fight thrill 
of the season.’’ 


Fight Guessing 
Contest 


Get your sports editor and 
fight promoter in on a contest 
offering passes to men and 


women guessing the outcome 
of a whole fight card. Contest- 
ants are to pick the winners of 


the bouts, time of knockouts, - 


decisions, ete. See that the 
promoter gives you poster 
Space and announcements of 
your showing in and around his 
club. 


Y.M.C.A. And 
Sports Club Tie-up 


-Get the athletic committees 
of your local Y.M.C.A. and ath- 
letic clubs to stimulate interest 
in ‘‘Winner Take All’? by 
speaking to members on ‘‘The 
Manly Art Of Self Defense,’’ 
citing the ability of Cagney, 
the excellence of the scenes in 
the picture and the advantages 
to be derived from taking up 
boxing and regular training. 
Placard the clubs with infor- 
mation on east, picture and 
play date. 


Special Bill 
Posting Campaign 


If you haven’t already tied- 
up with local truck owners for 
side-of-truck poster space, insti- 
tute the tie-up immediately and 
start them off with ‘‘Winner 
Take All.”’ Thereafter, all you 
do is change the paper for suc- 
cessive attractions each week. 
The only thing you have to do 
to get the great advantages of 
such traveling displays is (1) 
Have your carpenter make 
wooden frames for the trucks, 
(2) Trade passes or a slide on 
the screen for the space. 

In addition to augmenting 
your regular posting with the 
truck idea, tie-up with local 
fairs, tracks, ete., where large 
crowds of people gather, for 
poster space. 


~ 


The Strand theatre got out a 
special tabloid extra in connection 
with the Sharkey-Schmeling fight 
announcing the winner, that 
scooped the entire New York Press. 
The front page carried “The War- 
ner News” as the mast head and 
was devoted to the winner of the 
fight. The back page carried pic- 
tures and copy showing James 
Cagney at the New York Strand in 
“Winner Take All.” The inside 


pages carried a blow by blow de- 
scription of the championship fight 


that takes place in “Winner Take 
All.” (See first exploitation page 
in this merchandising plan) to- 
gether with publicity stories and 
scene cuts of the cast. In order to 
score the scoop the Strand had to 
print up 25,000 tabloids with “Jack 
Sharkey Wins” and 25,000 with 
“Max Schmeling Wins.” If there 
is a sporting event in your vicinity 
of any consequence, this is the 
chance of your lifetime to work a 
similar stunt and cash in. 


COLORTONE 
PRESENTATION 


Make your showing as colorful as 
the picture with this decorative 
opening slide. 


4x5—Colored positive only $2.00 
—Set (positive and 

negative) 3.00 

3%4x4—Colored positive only 1.50 


—Set (positive and 
negative) 2.25 


Order by Number N-276 


NATIONAL STUDIOS, Inc. 
226 W. 56th St., New York, N. Y. 


Be sure to specify size and send re- 
mittance with order to avoid parcel 
post and C.0.D. charges. 


Note on the Trailer 


The official Warner Bros. Vita- 
phone trailer on “Winner Take All” 
is one of the most unusual seat- 
sellers ever produced. It sells the 
picture’s tremendous punch in a 
most unusually effective manner. 


The splendid sales copy and 
and titles, super-imposed on the 
fastest and most exciting scenes 
ever filmed in a_ fight-and-love 
story, gives you a trailer with a 
“This is a picture I must see” 
message. 


Screen the “Winner Take All” 
trailer in your theatre two weeks 
in advance of your showing and 
in all affiliated houses. 
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A 
This close-up shows 
James Cagney in a 


work-out prior to his 
sensational fight with 
Killer Driscoll. See him 
at the Strand Theatre, 
47th Street and Broad- 
way, starting Thursday, 


June 16th, in Warner 
Bros. Sensational pic- 
ture, “Winner Take 


All? Ringside seats 35¢ 


until « p.m. 


B 


James Cagney, chal- 
lenger for the light- 
weight crown, is shown 
below in a typical fight- 


ing pose. When inter- 
viewed, this afternoon, 
Cagney ~— said: ce APN 


knock him out when- 
ever I get ready. The 
bigger they are — the 
harder they fall. Any 
terms are okay with 
me. Pil even fight 
winner-take-all!’’? See 
this thrilling scrap at 
the — Stran Theatre 
starting Thursday _eve- 
ning, June 16th. Ring- 
side seat 35c every day 
before 1 p.m. 


Cc 


Audiences at the Strand 
Theatre, 47th Street 
and. Broadway (starting 
Thursday evening, June 
16th) will be treated 
to the finest and fastest 
bang-up-and-slap "em 
down scrap that this 
town has seen in some 
time when James 
(Sock) Cagney will be 
seen in his newest 
Warner Bros. picture, 
“Winner Take All.’ 
Enuf Said! 


D 
James (Sock ’Em) Cag- 
ney in training for his 
great fight in Warner 
Bros. exciting film, 
“Winner Take All,” 
which opens at the 
Strand Theatre, Broad- 
way and 47th Street, 
this Thursday evening. 


There are plenty of 

ringside seats for 35¢ 

daily before one o’clock. 
Get there early! 


E 
Here’s a close-up of 
Jimmy Cagney’ s fighting 
face as he appears in 
his newest Warner Bros. 
thriller, “Winner Take 
All, which opens at 
the Strand Theatre, 
Broadway at 47th St., 
Thursday evening, June 
16th. 


35c until 1 p.m. 


Ringside seats 


F 


Jimmy Cagney _ the 
promising young fighter, 
who has been sweeping 
triumphantly through 
the lightweight ranks, 
is shown convalescing 
after his thrilling ‘‘go’’ 
with Mexican Joe 
Downey. The scenes 
of this great fight are 
included in Cagney’s 
newest Warner Bros. 
picture, “Winner Take 
All,” which opens ait 
the Strand Theatre, 
Thursday evening, June 
16th. 


AT LEFT: 


diately on receipt of order. 


318 East 23rd Street 


Announcement Record 


One of the smartest prologues 
ever used on a picture was used 
by the New York Strand in the 
form of a record which was run- 
ning during the time the titles 
were flashed on the screen. 
Time is approximately one and 
one half minutes. Record in- 
cludes announcement a la Joe 
Humphreys with booing and 
cheering of crowd in the back- 
ground and fades right into the 
actual opening of the picture. 
Price, $.60 per record, postage 
prepaid. Order direct from 


AMERICAN RECORD CORP. 
1776 Broadway, New York City, 
Att: Mr. Goetz 


BOXING GLOVE DISPLAY 
An easel-backed cut-out fac- 
simile of a boxing glove as il- 
lustrated had folks standing 
three deep in front of the 
Strand. Mounted on the cut- 
out were boxing gloves in vari- 
ous sizes, each one captioned 
“This is the glove used by 
(mame of prominent cham- 
pion). Your sport goods store 
will supply the material. 


KNOCKOUT NEW YORK CAMPAIG 


Reproduction of full page mat, actual size 17 x 21 
inches, used in New York and available to you. 
run it in exchange for your co-operative ideas — use it for throw- 
away with a sporting goods ad on the back to pay the expense— 
frame a proof in front of your house. 
the stills illustrated for your lobby frame. 


Your paper will 


If you prefer, paste up 
Mats shipped imme- 


Order directly from 
SUPER QUALITY MAT CO. 


New York, N. Y. 


Cash with order — 75c, postage prepaid. 
C.0.D. — Postage charge extra. 


Fight Window Card 


A 22 x 28 window card made 
up in the same style as a fight 
card was used on this picture for 
the New York Campaign. (See 
illustration at lower left hand 
corner of SPECIAL PANEL.) 
They were planted in almost 
every store window in the city 
and judging from the people 
who actually stood around read- 
ing them, they were a great hit. 
Arrangements have been made 
to furnish these cards to exhib- 
itors in two colors, on a good 
six ply cardboard stock together 
with theatre name and imprint. 


PRICE 
500_.$35. 1,000. $60. 
SM. $50.00 per M. 


Order direct from 
ELDREDGE CO. 
736 Flushing Avenue 
Brooklyn, New York 


FIGHT TICKET 


An imitation fight ticket which was copied 
from the Schmeling-Sharkey ticket was 
used to great advantage. Printed in two 
colors with copy plugging the picture it 
makes a very neat throwaway. Size 
61% inches by 3 inches. Price complete 
with theatre imprint and playdate $4.00 
per M, $3.50 per M over 3M, $3.00 
per M over 5M. Order direct from 


EXPLOITATION PRINTERS 
20 West 22nd Street New York City 


FRONT OF STRAND, N. Y.—Center frame is insert card size imitation oil painting over still. SPECIAL PANEL: 


a cutout figure of James Cagney and one of 

on a white compo board which covered 

lobby. Included in this layout are stills f 
fight window carr 


Cagney in training for his fight scenes in “Winner Take All”— A very nice effect was “ting 


Frame at left is captioned “James 

fifteen stills are available. Frame at right is captioned, “Do you know these heavyweight cham- 
pions?” Tie-in copy reads, “See the greatest champ of them all — James Cagney in ‘Winner Take 
All.” Your paper will supply stills and information for this frame. Frames were all used as 


advance and current displays. 
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Work on Your 
Sports Pages and 
Editors 


‘“Winner Take All’’ offers 
numerous possibilities for tie- 
ups with your sports editors 
and sports page stories. Here 
are a-few: 

1. Plant the stories about real and 
reel boxing technique and Cag- 
ney’s ability to appear as a regu- 
lar pug on the sports pages. 

2. Sereen “Winner Take All” for 
your sports editors and writers. 

3. Sell them on the idea of reminise- 
ing about their great prize fight 
thrills. 

4. Have them tie up the thrilling 
fight sequences in the picture 
with some favorite fight memory. 

5. Have them talk about past and 
present champions, and Cagney. 

6. Have th rité about the days 


come-b ek 
pion can.ever com 
retires. -— ay 


time fighters and manag 
their memories, either. 
paper or from your stag 


10. Have them interview a promine 
local boxer over the air, after 
the fashion of Grantland Rice’s 
sports interviews. 


11. Keep the sports plug in from the 
beginning of your advance cam- 
paign right through to the end 
of your showing. 


12. See that whatever your editors 
write about ties in with Cagney 
in “Winner Take All,” 


Newspaper 
Essay Contests 


Tie-up the idea of Cagney 
going Park Avenue with an 
essay contest asking the ques- 
tion ‘Does A Boxer Belong In 
Society?’’ Explain Cagney’s 
actions in the picture and leave 
it up to the contestants to de- 
ide whether a_ prizefighter 


citing caumples of boxers who 
have made good in other lines 
of public life (see feature story 
on fameus fighters who became 
Senators, Congressmen, Law- 
yers, etc. ). This can be a gen- 
eral news page or sports page 
tie-up. . 

For your second newspaper 
essay contest, go after the girls 
with a question like ‘‘Would 
You Like A Boxer For A Boy 
Friend?’’ In conducting your 
newspaper contests, be sure to 
use photos of Cagney as a 
boxer surrounded by beautiful 
cirls, 


Amateur Boxing 
For Cagney Cup 


Promote a large loving cup 
from your local jeweler. An- 
nounce the inauguration of the 
first annual Strand-Daily News 
Amateur Championships to 
take place after your showing 
of ‘‘Winner Take All.’? The 
sporting element of your city 
will welcome an annual affair 
of this nature, as will the news- 
paper. Under your sponsor- 
ship, with the newspaper, you 
will be able to get plenty of 
valuable publicity for Cagney 
and your showing of the pic- 
ture. Start steaming things up 
two weeks in advance of the 
showing, during the showing 
and have the bouts after. If 
possible, have local clubs enter 
their champs, as well as making 
the contest available to any 
confident youths. Be gure to 
see that all entries are exam- 
ined and properly matched be- 
fore the bouts. Have your 
Sports editor write a daily 
piece about bexing and its 
benefits, m~ _g the Strand- 
Dail~ ~cOtionin eur Cham- 

te’ . News 3, you credit 
Plonships and ee ‘dition to 
or the idea, in e v film as 


mentioning the C520, 
its MSpiratix. 


Here is a novelty that you can be sure will ito | 
a é Be “ pad fhr ‘ 
designed in the form of a jig saw puzzle, it plugs the star, the 
the stunt is to arrange the letters to form the head of James Cagne 
grown-ups and kids. The ways of distribution are unlimited. 
as special mailing pieces, conduct a contest for the neatestsolution, 
Price, including theatre name and imprint on back, $6.00 per 


Order direct from EXPLOITATION PRINTERS, 


BB A A 6b 


7 asad ee 
A _ in _hich x DUCE; - 
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To SPEAR 4 CUSTOM and 


WINDOW CUT-OUT 
542 x 8% for counter display. 20 x 24 for 
window display. In full color with easel back- 
ing. Get one from your local Cagney Shirt 
distributor for your lobby. 


Boxing Ballyhoo 
Rig up.a truck with a ring, 
ropes, posts, stools, gong and 
seconds. Put two men in the 
ring to go through the motions 
of fighting, slugging and danc- 
ing around all the time the 


truck is in motion and when it 
stops. Have the seconds ring 
the gong at short intervals. 
Let them fan the fighters with 
- hetween rounds. Banner 


ue 


Tie Up With Your Local Haberdasher On The 


played. 


IN TWO SIZES. 


the truck appropriately, hang- 
ing the banners over the ropes. 
Place a banner over the truck’s 
radiator reading ‘‘It’s Coming 
— The Movies’ Knockout 
Thrill.’’? Get newspaper pub- 
licity on the news value of the 
truck-bout, stressing the fact 
that it is the first time a bout 
has been held locally on a 
truck and going back in prize- 
fight history to the days when 
fights were held in barns, on 
boats, and other unusual places. 


eof James Cagney. See if you 
in “Winner Take All.” 


You can h 


Nirenberg & Salzman, Inc., shirt manu- 
facturers, have designed a special shirt 
known as the 


JAMES CAGNEY 
Personality Shirt. 


More than 12,000 dealers will carry this 
shirt. Each will receive accessories and 
window trim material, including cut- 
outs, stills and cloth. 


Get in touch with your local haber- 
dasher NOW and arrange for a full 
window display of the James Cagney 
shirt in connection with your showing 
of “WINNER TAKE ALL.” Every dealer 
has been advised about this tie-up and 
is waiting for your visit. 


FOR WINDOW DISPLAY 


Place cut-out in the center with sign 
advertising the attraction, theatre and 
playdate inthe front. Cagney Shirts of 
various colors all around. Stills from 
“Winner Take All’’ attractively dis- 


For Further Details Write to 


NEIRENBERG & SALZMAN, Ine. 
11-13 East 26th St., N. Y. C. 


H. MAYER, Originator. 
Idea Rights Protected. 


1 a whole family working on it. Ingeniously 

nd your theatre’s showing. The object of ~~ 
teresting and will appeal equally to 

and them out as giveaways, use them 

etc . . . Size over all, 614 by 514 on good stock. 

M; $5.50 per M over 3M; $4.50 per M over 5M. 

20 West 22nd Street, New York City. 


“Winner Take 
All” Idea For 
Give-Aways 

For any give-aways you pro- 
mote, whether cash or merchan- 
dise, apply the idea of the win- 
ner taking all, with nothing for 
the loser, tieing in with the 
title of the picture. This will 
arouse unusual interest  be- 
cause only one person can win. 
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DESCRIPTION: 


- 
———— 


Entire background in bright blue. Catchline lettered in dark blue, 


3A Sheet title maroon, Cagney white with orange shadow, rest of lettering yellow. Illustration 


in brilliant natural colors. 


INSERT CARD 


wel 
MARION RESON 
GUY KISREE 


DICKIE ASOORE 


Yin 


SLIDE 


SEE THE 
COMPELLING 


HERALD ON. 
THIS PICTURE 
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THREE SHEET 


Excellent for marquee and lobby hanging. Size 20 by 30 


inches. Printed in brilliant colors on durable canvas. Comes 
with eyelets. 


PRICE 50c EACH 
Do Not Order from Exchange! 


Available Only from 


METRO FLAG-BANNER CO. 
2 EAST 23rd STREET NEW YORK, N. Y. 


Cash with Order or C. O. D. 


—— —_— 


wr 


YOUR FIFTH ROUND 


(TERRIFIC OUTDOOR CAMPAIGN) 


ONE SHEET 


SIX SHEET 


WINDOW CARD 


SMASH 
24-SHEET 
HAS GREAT 
VUTOUT 
POSSIBILITIES 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


